PAGE  
4
Ingalls


Ryan Ingalls

Mr. Miller

English 150-007

18 March 2004

Sex and Sales

If you look on the TV, listen to the radio or flip through a magazine you will notice companies selling their product. The companies try incorporating sex with their products. Everywhere you look there is sex and some product trying to be sold. Is this really necessary? I mean when I watch commercial on TV I look at its function not how many sexy girls are holding it. I understand that some products need to have people selling them, like the “Bow-Flex”, or lingerie but come on do you really need two girls in bikinis holding up a “Auto-Chamois” telling you how good it dries your car?

Consumers should look at two things: Do I need this product and how much will I use it? I don’t think that because some famous actor or model is holding the latest version of the “Fly-master 3000” that I need to go out and buy it right away. I want to know that I have a use for it and it will function well.

Although a lot of companies try to sell their products like this. I have a subscription to Petersen’s 4 Wheel and Off-Road. In the magazine the majority if not all the ads are for function. How a certain product can help you get more horsepower out of your engine? How bolting on this product will give you six inches of suspension lift and let you articulate up to 40% more than your stock suspension or how putting this certain wheel and tire combination will give you up to 65% better traction? Not how good the girl holding the product looks. 

Now, my dad has a subscription to Hot Rod Magazine, quite a few ads in there have some model holding the part and dressed in rather revealing clothes. This is to get your attention and to get your emotions involved with their products. Doing this increases the chance that you will remember their product and are willing to buy it. But again, how well will the product help you and how much do you need it? It’s not about how much you want or need sex. I believe that you should read the ad for the product, not because of who is holding it or next to it. 

The covers of the two magazines also differ; Hot Rod has someone’s custom hotrod on the cover, which is fine because that’s what the magazine is about. Next to the car there is a red headed model that is holding a paint gun, has a Hot Rod tank top shirt on and is wearing low cut blue jeans. You can see her mid-section (stomach, ribs, and little bit of lower chest). At the top of the cover they state “Junkyard Jewels” [in yellow] “High-tech engines for cheap” [written in white]. Below that there is the magazine’s logo and the corner is cut out telling you that there is a poster inside of Miss Hot Rod 2004. Moving down the cover to the left side one sees: “125 custom paint ideas, plus: how to paint your car.” In this title the word “Plus” is in a red box, which relates it to the magazine’s logo. Below that are some articles in the magazine such as  “Scoop: Ford’s 5.0L is back,” “Look: Jay Leno’s 527ci. Sleeper” and “Fast!:237-MPH Dodge Charger.” All this is on top of the guy’s featured hot rod.  “Scoop, Look” and “Fast” are written in yellow.

Okay, now look at the Petersen’s 4Wheel and Off-Road cover. On the top of the cover it states, “Win a competition rock buggy!,”  “Win” is in yellow and “a competition rock buggy” is in orange. Below that the logo for the magazine is presented with a picture of a blue truck, heavily modified, flying through the air. In the picture  “Wild tough trucks” is written. The next thing one sees is “All–new WHOOPS!,” the “all-new” part is in yellow, while the “whoops!” is written in white. “Which winch to pick,” “Best safety systems” and “Surviving a dunking” is written below the “All-new Whoops!” in orange. Each of them has a little yellow arrow next to them. A picture of a 2002 Chevy 2500 HD 4x4 throwing mud all over the place is set for the background. In the lower left hand corner written in a column with yellow circles starting each are the following: “New electric locker,” “High-tech U-joints” and “ Hydraulic clutch how-to” The “4 Wheel and Off-Road” has its website written in orange, in a black box at the very bottom left hand corner of the cover.

 
The logos from both magazines are white words in a red box around 2 inches tall. Primedia does the publication for both magazines. Both Magazines use a similar color and word lay out techniques. I suspect that this is to grab your attention to get you to read the magazine. Also, the smallest words on the covers of both magazines looks to have a font of around size 18 and going up to around size 24 fonts. Both of the magazines logos are very large, over 2 inches tall and taking up most of the page width.  Both logos have white letters with a red background with probably around size 72 fonts. This is all to grab your attention in hope that you will read the magazine. While looking at the two magazines I noticed that, where your address would go when they mail it to you it is actually printed on the cover. A couple of years ago they used a sticker in its place. I’m not sure how I should interpret this, should I feel special that they have to make the cover just for me? That is probably another advertising gimmick, trying to make it more personal to me. Another thing I noticed is that on Hot Rod Magazine cover all the advertisement is on top of the featured hot rod. On the cover of Petersen’s 4 Wheel and Off-Road the lay out is totally different, the featured truck is mainly shown, every couple of words that cant be put some place else run on top of the truck, but the majority of the truck is open. Why is this? Do the producers of “4 Wheel and Off-Road” have more respect than “Hot Rod,” that’s what I gather from seeing it. Both have a lot of advertisements, and they are mostly for performance parts. Both of the magazines don’t have a lot of sex in them, although the Hot Rod does have more. Both magazines are pretty decent in my mind for the fact that they sell actual parts for the part itself not some model.

I have seen magazines where every ad has some girl or guy holding a product.  I    can understand their concept but it s kind of annoying. Granted everybody today wants sex and loves sex so they are getting in touch with a very strong personal feeling. The product should be sold for what it is and what it is alone! 


The next time you pick up a magazine or see an ad on TV before you call to order it ask yourself the following: Do I really have a use for it? Will I use this product more than once?  Is it really worth the cost, and do I absolutely have to have it? And the final question, Am I buying this because of the person holding it/ presenting it, or am I buying it because of its function? Bottom line, don’t waste your money on stuff you don’t need and that doesn’t have a good function.

